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Consumers are talking… are you listening?

Source:
www.theconversationprism.com
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Why listen?

• Leverage the wisdom of the crowd

•Hear opinions straight from consumers

•Go back in time to develop benchmarks

•Capture insights as events happen

• Predict what will happen next

• Influence conversations in your favor

•Reach who you want: Moms, Health Freaks, Teens,

Gamers, Music Enthusiasts

Title of Presentation
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How we do it
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Here’s how all companies should be thinking
about listening…
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Can online buzz influence the
success of an artist?
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Which artist dominates online buzz?  What are
consumers saying?

Buzz volume is depicted the number of messages about each artist out of the

1,354,364,567 total messages occurring between March 1, 2009 and March 21, 2010

on message boards, blogs, micro blogs and groups.

“Chasing Cars” by Snow

Patrol is voted song of the

decade by UK Channel 4

viewers.
The Script’s debut album is

released in the US.

“Hey, Soul Sister” by Train

enters the Hot 100 Charts.

The single drives buzz for

Train for the rest of the time

period.

The Fray releases the

single “Syndicate.”

Buzz volume increases

by 210% in two weeks.

The Fray releases a music

video for “Never Say

Never.”

John Mayer tweets his praise

for “Breakeven” by The

Script.
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Can online buzz influence album sales?

Buzz Volume and Sales Data Comparison

Buzz volume is depicted the number of messages about each artist out of the

1,354,364,567 total messages occurring between March 1, 2009 and March 21, 2010

on message boards, blogs, micro blogs and groups.

The Script’s debut

album is released in

the US.

Listeners discuss

"American Idol" winner

Kris Allen‘s cover of “Live

Like We're Dying.”

John Mayer tweets “Every band with

a single this year has a mission: beat

‘Break Even’ by The Script. Oh, yah...

good luck.”

American Idol

contestant David

Archuleta recommen

ds The Script on

Twitter.
The Script features songs on

90210 and Ellen. Viewers

discuss the band online.

Twitter activity more than

doubles as users share

and recommend

“Breakeven.”

Users on the ThisisBigBrother

forum rank The Script “The Man

Who Can't Be Moved” as one of

2008’s best songs.
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Can a hit single influence album sales?

Buzz Volume and Sales Data Comparison

Buzz volume is depicted the number of messages about The Script out of the

783,484,927

 total messages occurring between August 9, 2009 and March 21, 2010

on message boards, blogs, micro blogs and groups.

John Mayer tweets “Every band with a

single this year has a mission: beat

‘Break Even’ by The Script. Oh, yah...

good luck.”"American Idol" winner Kris

Allen releases a cover of

“Live Like We're Dying” on

iTunes.

Twitter activity more than doubles

between February and March as

users share and recommend

“Breakeven.”



10

Copyright © 2010 The Nielsen Company. Confidential and proprietary.

Where are consumers talking?

The Script Buzz by CGM Type

Buzz volume is depicted as a percentage of total online messages relevant to
each band occurring between March 1, 2009 and March 20, 2010.
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Nielsen Contacts:

Michael Scicolone

Director, Business Development

v. 513.967.0823

e. michael.scicolone@nielsen.com

Through a combination

of innovative

technology, quality

data, domain expertise

and client service,

Nielsen helps clients to

compete and thrive in

today’s consumer-
driven world.


